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PRESENTATION TOPICS

›  Major Social Media Platform Statistics

›  Population Demographic Summary

›  B2C Purchasing Process via Social Media

›  Social Media Influencing Statistics

›  What is Social Listening?

›  Social Listening in the Motorsports industry

›  Benefits Summary

›  Where Do I Start?
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“Just because you’re not in 
social media doesn’t mean 
people aren’t talking about 
you….”



Social Media Strategies Summit
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313 million users 


Sources:  newsroom.fb.com/company-info/, twittercounter.com, press.linkedin.com/about,
youtube.com/yt/press/statistics.htm, www.pinterest.com/pin/234257618087475827/ 




829 million daily 
active users


271 million monthly 
active accounts 


1 billion monthly visitors

100 hours of video 

uploaded every minute


1.36 average 
daily visitors
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Can you name the top 3 
Twitter accounts with the 
most followers?


1.  Katy Perry 
 
58.2MM

2.  Justin Bieber
 
55.6MM

3.  Barack Obama 
 
48.0MM


27. CNN Breaking News 
19.7MM
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POPULATION DEMOGRAPHICS 
SUMMARY
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U.S. Population by Generation


Population


Also Known As…

•  Generation Y

•  Net Generation

•  Google Generation


46


78


41


Source: U.S. Census Bureau, 2007 American Community Survey


In 2014, ~47% of the work force will be Millennials


50


88


U.S. POPULATION DEMOGRAPHICS 
(in millions)
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B2C PURCHASING BEHAVIOR
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B2C PURCHASING PROCESS


Awareness
 Consideration
 Decision


Identifying an 
unmet need


Identifying potential 
suppliers


Selecting a 
supplier


“I’m considering 
buying a 

motorcycle”




“I want to buy a 
motorcycle”




“I need a lower 

cost 
transportation 

option”


“What are the best 
motorcycles out 

there?




“Who can provide 
me with what I’m 

looking for?”




“What are other 
people saying 

about 
motorcycles?”


“I’ve decided to 
buy XXX brand 

motorcycle


Support


“I have questions 
and need service 

for my motorcycle”


On-going supplier 
relationship and 

support
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B2C PURCHASING BEHAVIOR EXAMPLE
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72% of consumers trust online reviews 
as much as personal recommendations


(Source: Search Engine Journal)


78% of consumers say that the posts 
made by companies on social media 

influence their purchases. 

(Source: Forbes)
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77% of buyers are more likely to buy from a 
company if its CEO uses social media. 

(Source: War of Words: Myth-Busting Social Media, SEO & Content Marketing)


36% of executives say their CEO “either does 
not care, or cares little, about the company’s 
reputation in social media.” 

(Source: Polaris B)


But…
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SOCIAL LISTENING
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What is Social Listening?

It is the process of identifying and assessing what is 
being said about a company, individual, product, or 
brand across all social media channels including 
Facebook, Twitter, blogs, forums, news, video sites, 
photo sites, etc. 


Information is then collected, filtered and analyzed to 
provide real time research that a business can use for 
intelligence.
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What are people saying 
about Motorsports 

products?
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Created a keyword group 
consisting of various motorsports 
brands plus industry terms like 

“motorcycle”, “ATV”, etc.
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CONVERSATION CLOUD – HEALTHCARE EXAMPLE

Top 50 most frequently used words


•  Indicates relevancy of 
results (mentions) 
compared to “noise”


•  Shows context of total 
results


•  Ability to drill into specific 
areas  of interest (words) 
like sentiment


•  Identifies trending areas

•  Can indicate share of voice 

of multiple brands/
products
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TOPIC TREND ANALYSIS

Displays number of mentions over a specific time period


•  Ability to drill into peaks 
to understand trends for a 
particular day


•  Can be used to monitor 
effectiveness of marketing 
campaigns, press releases, 
and one-time events.


•  Monitors progress of 
social media reach over 
time


•  Identifies relevant trends
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SENTIMENT ANALYSIS


•  Ability to drill into 
specific sentiment area 
to see mentions


•  Can manually correct 
sentiment if needed


•  Sarcasm and slang are 
difficult to interpret
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MEDIA PLATFORMS

Identifies social media platforms by number of mentions


•  Identifies what platforms 
prospects, customers, 
hobbyists are using


•  Helps drive a more 
effective social media 
strategy


•  Identifies new media 
platforms for additional 
market intelligence


•  Ability to drill into specific 
platform to see mentions
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OTHER LISTENING CAPABILITIES


•  Top Domains Mentioned

•  Top Hashtags

•  Breakdown by Age Demographic

•  Sort mentions by Number of Followers 

•  Mentions by Geographic Region
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MOTORSPORTS SPECIFIC 
MENTION EXAMPLES




Brought to you by: 

SOCIAL INFLUENCER  
Identifying the most influential people that can be leveraged to 
strengthen a company’s presence and reputation in social media
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NEW SALES 
OPPORTUNITY EXAMPLES




Brought to you by: 



Brought to you by: 



Brought to you by: 



Brought to you by: 



Brought to you by: 



Brought to you by: 

14 replies with bike recommendations in 5 days
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MARKETING INTELLIGENCE & 
ENGAGEMENT OPPORTUNITY 
EXAMPLES
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15 replies in 1 day
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What’s Your Dream Ride Examples Responses
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Forums are great sources of:

•  Product sentiment

•  Recommendations

•  Competitor sentiment

•  Opportunity to build customer relationships
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•  Ability to protect or enhance a company’s brand and 
reputation


•  Identify new sales and/or engagement opportunities

•  Gather valuable market intelligence and customer 

insights

•  Track the effectiveness of marketing campaigns, 

events, or press releases

•  Sentiment analysis on competitors, vendors, and 

partners

•  Additional source for industry research and news


SOCIAL LISTENING BENEFITS SUMMARY
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STARTING TIPS
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SET UP A GOOGLE ALERT TO MONITOR 
NEWS ABOUT YOUR COMPANY AND 

OTHERS
google.com/alerts
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FIND & FOLLOW TWITTER ACCOUNTS FOR 
REAL-TIME INDSUSTRY NEWS
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IF YOU’RE INTERESTED IN SOCIAL 
LISTENING FOR YOUR BUSINESS…


Josh Dixson

Manager, Sales Representatives

317.524.1058

jdixson@exacttarget.com


http://www.salesforcemarketingcloud.com/
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QUESTIONS?



